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GENERAL MANAGER 
Message

Made proudly and with dedication, our first Sustainability Report from Top Wine Group S.A is
here. Encompassing 2020, we are sharing our principal social, environmental, and economic
indicators, under the leadership of a trimestral committee whose objective is to deliver long-term
sustainability to our business.

This has been an incredibly difficult year due to the worldwide crisis we are facing, forcing us to
adapt to situations that we could never have imagined in normal conditions. We placed
contingency measures, altering processes in order to best care for all of our workers, while also
ensuring our continuing operations for our clients and consumers. And while this report covers
2020, we must mention that the pandemic still has no end in sight, and many of our behaviors
and the way we interact in our work will be changed forever, and additionally the worldwide
economic impact will be large and difficult to predict for the winemaking industry. Top Wine
Group also suffered a steep decline in sales in certain distribution channels in foreign markets, as
well as the accompanying uncertainty. At the same time, we had excellent growth in the
domestic market thanks to the definition of a commercial strategy to place focus and help grow
the wholesale and supermarket distribution, and in parallel developing our Direct Sales channel.
These channels grew thanks to the changes in consumption behavior due to the pandemic.

In this context, we joined the CPC campaign called Siempre por Chile, or Always for Chile,
donating and distributing more than 217 boxes of food to the towns of Palmilla and Peralillo, to
families who were in quarantine and could not work. This was possible thanks to the help of our
dedicated workers. We also maintained our constant support for the rural Gustavo Rivera Bustos
school in our community, as well as the Santa Victoria firefighters.

Another important item to mention is our first Carbon Footprint measurement, comparing 2020
to 2019, which is a fundamental step in being able to set goals for continual improvement for the
foreseeable future. Additionally, we began the certification process to become a B Corporation,
and we are waiting to begin quantifying our social, environmental, and economic impact of our
operations, with the objective of becoming a Beneficial Corporation for the world we live in, and
improving it for future generations. We maintained for the second consecutive year our Vegan
certification for all of our wines, beginning with the 2017 vintage, after eliminating the animal
protein in our clarification process. And lastly, in the realm of environmental actions, we’ve taken
a large step to begin our membership with La Playa Wines in the worldwide non-profit
organization 1% FOR THE PLANET, where we will donate 1% of our gross annual profit to causes
that see to conservation and environmental protection in Chile.

In terms of Food Safety, which is fundamental in the long term for our business, we have, for the
fourth consecutive period, obtained the qualification AA by the BRCGS Global Food Safety
Standard awarded by the British Royal Consortium. This tremendous achievement allows us to
confirm the reliability and safety of our products to our clients. Locally, for the third consecutive
year, we’ve received scores over 90% in the Sustainability Code of Wines of Chile, in the three
areas (Green, Orange, and Red), which is an important promotion tool in the industry, and is a
requirement for participating in wine purchase tenders in various countries around the world.

We fully believe in organic production and its sustainability effects, which is why we’ve certified
our winery in order to elaborate and produce wines made from grapes that come from vineyards
that are free of chemical products. This will allow us to develop our first Organic Wines, while
allowing us to dream of converting our own vineyards to organic management in the medium
term.

As you can, we have many initiatives that we are engaging in for the first time, which has really
generated great enthusiasm and motivation among our entire team, who have worked with
great effort and dedication, generating this report and beginning a new phase here at Top Wine
Group. Our goal is to be in 1 million homes and tables around the world, with a product that has
low environmental impact, is healthy, and of great quality and variety, in order to become the
preferred product for our consumers and ensuring the continuity of our organization. I would like
to invite you to read about our work, and the first steps of an organization that believes that
sustainability is now an obligation.

General Manager
Felipe Bravo O.
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PRESENTATION

Felipe Bravo
General Manager 

fbravo@sutilwines.cl

Pamela Avilés
Head of Plant 
and Production 

paviles@sutilwines.cl

For the first time in our history, Viña Sutil is presenting our work of social,
economic, and environmental responsibility.

The information presented here covers the work done by the company during
2020.

Camilo Viani
Head of Winemaking 
and Supply

cviani@sutilwines.cl

Mauricio Lobos
Head of Sustainability 
and Quality Assurance

mlobos@sutilwines.cl
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TOP WINE GROUP
Who We Are 

Founded by Juan Sutil, a well-known businessman in the Chilean agricultural
industry, Viña Sutil is the fruit of his motivation and passion for the Chilean
countryside and agriculture that has been a part of his family since their
arrival from Spain in 1850.
In 1990, guided by his entrepreneurial spirit and motivated by a desire to add
to the developing Chilean wine industry, Sutil was convinced of the potential
of the land and climate and founded Viña Sutil in the Colchagua Valley.
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In the first decades, this dream has expanded to some of the best
Denominations of Origin in Chile, from Limarí in the north, to the coastal
Leyda Valley, the renowned Maipo Valley in central Chile, and to Maule,
Curicó, Cauquenes, and Itata, with the steadfast commitment to create wines
that are true ambassadors of the Chilean winemaking industry, able to hold
their own with the toughest critics and consumers from around the world.

Juan Sutil 
Servoin 
Founded Viña 
Sutil in the  
Colchagua
Valley

Diego García 
de la Huerta 
Sutil joins the 
family 
business as 
the first 
General 
Manager and 
Winemaker at 
Viña Sutil

Acqusition of a 
new terroir in 
the Limarí
Valley. Syrah, 
Chardonnay, 
Pinot Noir, and 
Sauvignon 
Blanc are 
planted 

Joint Venture 
between the  
Sutil family 
(Colchagua) 
and the 
Axelsen family 
(Napa Valley). 
Inauguration 
of the Hotel 
Viña La Playa.

Cauquenes 
estate 
purchased for 
planting 
Mediterranean 
varieties 

Construction 
of the barrel 
room for fine 
wines at Viña 
Sutil

Vegan 
certification 
obtained 

Viña Sutil’s first 
harvest 

BRC 
Certification 
obtained for 
the first time

Sustainable 
Certification 
from Wines of 
Chile  obtained 
for the first time

The second 
generation of 
the Sutil family 
assumes 
leasdership of  
Top Wine 
Group

Organic 
Certification 
obtained from 
Ecocert 

We are part of a 
global network 
of companies, 
individuals, and 
non-profit  
organizations 
that are 
tackling the 
more urgent 
environmental 
issues on our 
planet. 

During 2020, 
we began 
answering the 
B Corp Imapct 
Survey, which 
will allow us to 
measure and 
manage our 
environmental 
and social 
impact. 



TOP WINE GROUP
Located in Peralillo, in the heart of the Colchagua Valley
Vineyards and Winery

112 |

178 |

10 |
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Tabalí estate, Limarí
L I M A R Í  V A L L E Y  

San Jorge estate, Peralillo
C O L C H A G U A  V A L L E Y

El Arenal estate, Cauquenes
M A U L E  V A L L E Y

Winery
C O L C H A G U A  V A L L E Y

hectares 
planted

hectares 
planted

hectares 
planted Syrah and Chardonnay.

Chardonnay, Cabernet Sauvignon, Sauvignon 
Blanc, Carmènére, Viognier, Merlot, Syrah.

Cabernet Sauvignon, Mourvedre, Petit 
Verdot, Malbec, Cabernet Franc, 
Chardonnay, Syrah, Tempranillo, 
Grenache, Carignan.

Alluvial soil with a presence of coal.  

Loamy-clay soil.

Granite soil with a presence of clay and 
sand. 

CHARACTERISTICS 



TOP WINE GROUP
Resources
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TOTAL AREA PLANTED 

STORAGE | 7mm LITERS
PRODUCTION | 300,000 C9L

OUR WINES ARE PRESENT IN CHILE AND

16 COUNTRIES
AROUND THE WORLD

7 FOUDRES GERMAN| FRENCH OAK

550 BARRELS 

CELLAR CAPACITY WORLDWIDE PRESENCE

WINEMAKING

85% FRENCH 

15% AMERICAN

5% CHILEAN

of 3,000 LTS
300 | HECTARES PLANTED 

60% | WHITE GRAPES

40% | RED GRAPES

VALLEYS

900 | KM FROM NORTH TO SOUTH

9 APPELATIONS
FROM LIMARÍ TO ITATA



TOP WINE GROUP
Profile
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MISSION VISION

VALUES

Mission
To deliver the best expression of our land, our fruit, and our people through our
wines.

Vision
To be recognized for delivering a high-value proposal through our diverse
portfolio of brands and products, and for integrity and A capacity for
understanding and adapting to the necessities of our clients.

Values
Integrity (Credibility – Transparency – Honesty)

Commitment (Responsibility – Dedication) 

Warmth (Harmony – Respect – Collaboration – Support)

Pride in a job well done (Professionalism – Excellence – Overcoming) 

Proactivity (Anticipation – Creativity)



TOP WINE GROUP
Products

1

The truth is in the Origin

OTHER BRANDS

Tactical brands for
Strategic Markets

9

Our portfolio has 2 principal brands: Viña Sutil and La Playa.
Special winemaking processes and continual experimentation are both aimed at naturally bringing forth the best varietal expression
that only our land is able to deliver.



OUR PEOPLE 
Board of Directors
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President
Nicolás Sutil Condon

Director
Edmundo Ruiz Alliende

Director
Miguel Sifri Gouhaneh



OUR PEOPLE
Teams
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Managers Commercial Team

Camilo Viani
Head of Winemaking

Felipe Bravo
General Manager

Pamela Avilés
Head of Production

Aurelien Peris
Head of 
Administration, 
Finance, and 
Operations

Claudio Germain
Head of Latam and 
Marketing 

Claudio Germain
Head of Latam and 
Marketing 

Vicente Sutil 
Account
Manager Chile

Ignacio Streeter
Area Manager 
Asia / Europe

Pamela Parham
Head of 
Development 
and Design

Felipe Bravo
General Manager 
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OUR PEOPLE 
Teams

Sustainability Winemaking Production

4-person team 9-person team 17-person team 



2 OUR PEOPLE
Our People

PERSONNEL 

TOP WINE GROUP

40 PEOPLE

MUTUAL ACCIDENT RATE

1.61%
DIVISION BY GENDER 

CELLAR 17 

WINEMAKING 9

ADMINISTRATION     14

MEN 18
WOMEN         22
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217
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SOCIAL RESPONSIBILITY

KM driven with our own tractors and those of neighboring
farmers in the application of products for the cleaning of streets
in the town of Peralillo. Viña Sutil was in charge of managing
and coordinating the program. (1)

Boxes of food donated to the “Siempre por Chile” or “Always for
Chile” campaign by CPC, which were stored and distributed by
TWG workers. (2)

Constant support of the Gustavo Ribera Bustos school, through
donations, workshops, and activities at our winery.

-Donation for the building of a stage at the school. (3)

-Donation of microscope and training for professors on the
correct use of the equipment. (4)

Social activity “Positive Parenting” given by the Head of HR of
TWG to the Parents’ Center in the neighboring community. (5)

Donation of panting materials for the school. (6)

Support for the Renal Infantil Mater Foundation. Donation of
wines and stays at the Hotel Viña La Playa.



4 VALUE CHAIN

SUPPLIERS 

Of grapes 

Of winemaking supplies 

Of dry supplies 

Of services 

PROCESSES 

Internal administration

Winemaking

Bottling and labeling

Shipping

CLIENTS

4 continents

19 countries
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Limari Valley

Casablanca Valley Colchagua Valley

Curico Valley

Maule Valley

Leyda Valley

Itata Valley

900 kms

Maipo Valley

ANDES MOUNTAIN 
RANGE

OCÉANO 
PACÍFICO

VALUE CHAIN
Suppliers

GRAPE PRODUCERS

We work constantly with our grape producers during the entire development
period of the vine, and on each visit we give our observations so the
production will meet Viña Sutil’s quality standards for our wines, always
looking to satisfy our customers. The Quality Assurance Department
performs an internal audit annually.

HARVEST 
2020

1,856341 
KG OF GRAPES RECEIVED 

PRODUCERS

17
FROM

LIMARÍ TO ITATA
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VALUE CHAIN
Production Process

Our company is supplied with grapes from our own fields and from seasonal
producers, who work with us annually to achieve sustainable production over
time, with the objective of producing wines from different valleys in Chile,
looking for the best expression of our land, our fruit, and our people.
The grapes are processed in our winery in Peralillo.

The process begins with the destemming and crushing of the grapes, and
depending on the grape variety, is followed by a process of pressing and
fermentation. Next, depending on the category of the wine, this may undergo
a process of stabilization, aging, and then bottling. Once bottled, the wines
are labeled and packaged in order to be shipped to all of the markets where
are wines are sold.



VALUE CHAIN
Clients and Market Objectives

4

ASIA
11%

USA52%

CHILE17%

EUROPE
16%

LATAM
4%

In 2020 we received a total of 1,856,341 kilograms of grapes during harvest,
which were made into wine and became part of our stock to supply the 17
markets on 4 continents where we deliver our wines, focusing on our Sutil
and La Playa brands. Our objective is to support the sales chains of our
importers, strengthening our brand recognition by delivering an innovative
and high-quality product in each bottle, while also generating long-term
relationships of trust. We increase our client base by diversifying in new
markets with new channels for our brands. The market focus in 2021 has been
on China, Brazil, and Chile, which is where we’ve seen opportunities for
growth for our brands, while the political conflict in China with Australian
producers could benefit Chilean wineries looking to position our products in
the Asian market. The explosive growth of the Brazilian market has shown an
absolute preference for imported wines from Chile. And in Chile, the strategy
of directly supplying all of the consumer channels has brought us very good
results, and we hope to strengthen our logistics and commercial channels in
order to maintain this healthy growth.

Our greatest challenge in Top Wine Group is to increase our commercial
network of new clients around the world in 2021, particularly in Europe and
Latin America, where we hope to increase our retail presence in order to
diversify our sales channels, introducing our brand La Playa more, in order to
consolidate our business in the medium-term.

18

MARKET OBJECTIVES

Retail
19%

OffTrade

81%

RETAIL DISTRIBUTION BY VALUE



2020
Production
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9L CASES PRODUCED 2020

MONTH
JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

2020 11,364 8,385 11,364 5,970 5,884 6,568 10,631 9,694 9,174 13,675 9,188 8,126

Reds
38%

Rose
3%

Whites 
59%

Harvest: Type

Color Kilos
Red 701,357
Rosé 50,000
White 1,104,984
Total 1,856,341

Harvest: Internal vs. External

Our 
grapes

61%

Grape Producers
39%

Our grapes Other producers

1,132,936 723,405

65% of the grapes purchased were SB from CuricóHarvest dominated by
the white varieties, that
together with the Rosé
make up more than
60% of the grapes
harvested.



2020
Production
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Harvest: Grape quality

Varietal
83%

Reserva
6%

Super Reserva
11%

Varietal Reserva Super Reserva

1,536,322 110,426 209,593

Winemaking was dominated by white
Varietal grapes, distantly followed by the
Super Reserva category, that we must
consolidate and increase; the lowest amount
was for Reserva, where we have the
opportunity to grow in volume.

Harvest: D.O.

Colchagua
46%

Curico
25%

Cauquenes
16%

Limarí
5%

Maipo
3%

Cachapoal
2% Colchagua Costa

1%

Casablanca
1% Itata

1%

D.O. Kilos %
Colchagua 848,873 46%
Curicó 468,200 25%
Cauquenes 303,038 16%
Limarí 91,380 5%
Maipo 46,050 2%
Cachapoal 42,580 2%

Colchagua Costa 22,670 1%
Casablanca 22,046 1%
Itata 11,504 1%
TOTAL 1,856,341 100%

We processed grapes from 9 different D.O.s 



2020
Sales
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C9L REAL 17 US$ REAL 17 C9L REAL 18 US$ REAL 18 C9L REAL 19 US$ REAL 19 C9L REAL 20 US$ REAL 20 C9L PROY 21 US$ PROY 21
Exportaciones 169.669       4.607.872   162.397       4.660.122    133.715       3.647.756   97.854        2.757.084   135.113        3.621.827    
Chile 2.956          147.868       6.439          272.888      10.120         430.175      14.722         572.394      24.820        1.052.099   
Total 172.625       4.755.741    168.836       4.933.009   143.835       4.077.931    112.576       3.329.477   159.933       4.673.926   
Share Exp 98% 97% 96% 94% 93% 89% 87% 83% 84% 77%
Share Chile 2% 3% 4% 6% 7% 11% 13% 17% 16% 23%

0

1.000.000

2.000.000

3.000.000

4.000.000

5.000.000

6.000.000

US$ REAL 17 US$ REAL 18 US$ REAL 19 US$ REAL 20 US$ PROY 21

Ventas TWG Embotellados

Exportaciones Chile

Since 2017 there has been a downward trend in Total Net Sales, due to the
increased offers around the world, and the high competition generated in the
winemaking industry. However, the greater focus on distribution without
intermediaries in the National Market has had important growth since 2017,

when sale represented just 3% of our bottled wine business, generating sales
of USD 572,392 in 202, representing 17% of the total sales of bottled wine in
Top Wine Group.

BOTTLED SALES TWG

Exports



2020
Certifications
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1.- BRC

5.- 1 % FOR THE PLANET

22

BRC is a standard recognized around the world for food safety, created
by the British Retail Consortium. We have been BRC certified since
2016, and this certification is renewed annually by a third party (NSF, in
this case). The renewal process lasts 3 days, and in the 4 renewals to
date, we’ve obtained the AA qualification, and are one of just 34
wineries.

2.- SUSTAINABILITY CODE 
The Sustainability Code is a voluntary instrument whose objective is to
guide the Chilean winemaking industry toward a more sustainable wine
production, based on high standards of social, environmental, and quality
indicators, motivating grape producers and wine makers to improve their
management through the meeting of certain standards required for
certification.
This certification is renewed every 2 years, and to date we have had 3
audits, the first being in January 2017, the second in January 2019, and
the third in January 2021, meeting all of the requirements and
percentages of the Code’s standards for sustainable wines in Chile. The
audit process lasts 3 days.3.- VEGAN V- LABEL

A European certification that is broadly recognized around the world, the
V-label is used on products that are made without ingredients are of
animal origin, including the final product and its processes.
In 2017 we decided to change the products used in our processes in
order to eliminate winemaking ingredients that came from animals,
motivated by a respect for animals, which is why all of our wines
beginning in 2017 are made without ingredients of animal origin, like
those derived from milk: whey, casein, and lysozym; from pigs: gelatin;
and from fish: isinglass. Wines made prior to 2017 that are still in the
winery do have ingredients derived from animals.

4.- ORGANIC
During 2020 we received the Organic certification through Ecocert.
During the 2021 harvest, we received the first organic grapes from our
certified fields, with our first organic wines made from Sauvignon Blanc,
Pinot Noir, and Cabernet Sauvignon, with grapes grown without
chemicals, pesticides, or fertilizers, another way we are caring for our
environment.

Representing a global network of companies, individuals, and non-profit
organizations that are confronting the most urgent environmental issues
of our planet.
We donate 1% of our sales to local non-profits and NGOs whose
objectives are to honor the ocean and beaches as the natural habitat of
our ecosystem.
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ENVIRONMENTAL DIAGNOSTICS 
Commitment to Positive Impact

BIOLOGICAL CORRIDORS 

Creation of biological corridors with native soapbark trees in the vineyard:

955 native trees were planted as part of a reforestation plan in 2020, creating
biological corridors with soapbark trees in different areas of the property. The
areas planted include principal roads, sectors close to the hotel, and paths in
the cherry tree area.

With the planting of these 955 native trees, we will be capturing the
equivalent of 333 tons of CO2 in 20 years, while increasing the biodiversity
and making the area more attractive for pollinating insects like bees, astylus
beetles, bumblebees, etc.

Creation of flowering biological corridors:

10 different species of flowers were used for the creation of a biological
corridor located next to the Hotel La Playa, reserving 160 m2 of land for the
planting of these flowers.

The purpose of this biological corridor is to attract pollinating insects such as
bees, astylus beetles, bumblebees, etc., as well as increasing seeds
throughout the property.

SYNGENTA RECOGNITION

A flower planting project as biological corridors
and hives for bees.
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ENVIRONMENTAL DIAGNOSTICS 
Commitment to Positive Impact

RECOVERING A CONSERVATION AREA NEXT TO THE 
TINGUIRIRICA RIVER 

1,150 square meters were recovered along the Tinguiririca River, creating a
biological corridor with black locust, connecting the Hotel La Playa with the
vineyard with a 1.5km path.

1 ton of brush removed from the area alongside the river was incorporated
into the earth in different zones in order to fill in the corridor.

VERMICOMPOST

The purpose of this program is to reduce the use of petroleum-based
synthetic fertilizers, with the objective of having 100% of our property irrigated
with liquid humus.

During the 2020 season we produced 4,000 kg of solid humus, which was
incorporated into the soil, strengthening the weakest soils in the vineyard.

607,000 liters of liquid humus was collected during the 2020 season, adding
organic material, potassium, and calcium through drip irrigation in our fields.
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Before After
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Using tilling machinery

With the objective of regenerating the soils, capturing greater quantities of
carbon, and increasing the biodiversity of our vineyards, we have invested in
specialized equipment to mechanically control and reduce our use of
herbicides. We were able to reduce our use of herbicides by 50%, and our
goal is to eliminate 100% of this use by 2022.

Using the Intercepa machine, we were able to eliminate 33 liters of herbicides
during the 2020 season.

Cultural Weed Control with Sheep

Since 2019, in an alliance with sheep farmers in the Colchagua Valley, we
began controlling weeds with 600 sheep, avoiding herbicides and adding
organic material in the form of manure, regenerating the soils while capturing
CO2. This “cultural management” eliminated the use of 166 liters of herbicides
annually and generated a savings of CLP 900,000 during the 2020 season.

ENVIRONMENTAL DIAGNOSTICS
Commitment to Positive Impact

SUSTINABLE WEED CONTROL 
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ENVIRONMENTAL DIAGNOSTICS
La Playa Wines – Our alliance with 1% for the Planet

We’ve begun working together with the global non-profit organization 1% FOR THE PLANET with our La Playa brand. The alliance consists of donating 1% of our
annual gross profit to conservation and environmental protection projects along the Chilean coastline.

Proud to be the first Latin American winery member of 1% FOR THE PLANET
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ENVIRONMENTAL DIAGNOSTICS
Certification - B Corporation

IMPLEMENTATION STAGE FOR THE B CORPS CERTIFICATION :

Being a B Corp means committing to showing that companies can be agents
for change, contributing to the solution of large societal and environmental
problems.
B Corps share the following characteristics:
Objective: Create a positive impact in social and environmental areas.
Responsibility: The primary purpose is for the interests of the workers, the
communities, clients, and the environment.
Benefits of being a B Corp:
This is a way of recognizing the commitment of a company to its
environmental and social impacts. Businesses can show their capacity for
being agents of change in the world, showing with their certification that
they are after long term, permanent improvement, with objectives and a
collective vision for the world.

TWG wants to be part of the B movement, and in 2020 we began working on
the Impact Assessment, which allows us to assess and manage our social and
environmental impacts, based on a group of the highest standards in the
areas of Community, Environment, Governance, Workers, and Clients.

Once this assessment is finished, we will begin working on the requirements
necessary to present our company for B Corp certification.

TWG has assumed a commitment to continual improvement. The
measurement of our impact has allowed us to know which Sustainable
Development Goals we are contributing to as an organization.



6
28

ENVIRONMENTAL DIAGNOSTICS 
Contributions to Sustainable Development

The UN Sustainable Development Goals are: Erradicating poverty in all its
forms everywhere; ending hunger, achieving food security and improved
nutrition, and promoting sustainable agriculture; ensuring healthy lives and
promote well-being for all at all ages.

Viña Sutil contributes to the UN Sustainable Development Goals in the
following ways:

• Job creation.

• Collaborating in networks of food supply.

• Flexible work system. 
• COVID 19 protocols.
• Protocol for disease prevention; healthy breaks during 

work. 

• Supporting local community school with resources. 
• Training sessions at the Parents’ Center. 
• Donation of equipment to schools; scholarships for 

children of employees. 
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• Channels for reporting harassment, grievances.

• Environmental commitment with reference to the return
water quality.

• Water savings policy.
• Water savings program.

• Energy savings policy. 
• Energy savings plan. 

• Decent job with respect for personal rights. 
• Opporunities for growth. 
• Internal promotion policy. 
• Training program for technical skills. 

• Acquisition of equipment for efficient water use. 
• Efficient power washers. 
• Development of new spaces for personnel. 

• Inclusion in the workplace; no discrimination.
• Gender equality.

• Measurement of carbón footprint.
• Energy savings plan.
• B Certification underway.
• Management of waste for recycling.

• Reduction of our waste generation with steps to reduce, 
reuse, and recyle. 

ENVIRONMENTAL DIAGNOSTICS 
Contributions to Sustainable Development 
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ENVIRONMENTAL DIAGNOSTICS 
Contributions to Sustainable Development

• Code of Ethics with disciplinary measures.
• Guides for conduct, internal codes.
• Free market practices.
• Practices for crime prevention.

• Declaration of intent to formally join the B Corp
community.

• 1% for the Planet.
• Alliance with Wines of Chile, meeting the requirements

for the Code of Sustainability.

• Recirculation of water in our production processes.
• Reforestation program to capture CO2 in the fields.

• Producers committed to steps that minimize erosion in
cultivated soils.

• Programs for organic pesticides and management.
• Soapbark planting to reduce our carbon footprint.
• Biological corrifors, recovering conservation areas.

• Donation to 1% for the Planet for use iwth local NGOs
that protect the Chilean coastline.
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L ITROS DE AGUA UTIL IZADOS POR 
L ITRO DE VINO PRODUCIDO

Lts. util izados por Top Wine Group

Lts. Promedio utilizados por la industria

KEY PERFORMANCE INDICATORS 
Water

Water is the most important element for life. It’s of vital importance for
humans, as well as for animals and other living things that share the planet
Earth. It’s also fundamental for human development and the agricultural
process. This is why the increase in consumption around the world in the
context of climate change has generated a growing consciousness around
the world with respect to the importance of managing water in a sustainable

fashion, ensuring its availability, both in quality and quantity.

During the last few years, Chile has had considerable water scarcity,
principally due to the dramatic decrease in precipitation. This is why Viña
Sutil manages our water consumption, taking measures that reduce this
indicator, and using this resource responsibly.

From 2017–2020, there has been a 34% decrease in water consumed 
during our winemaking process. 

The results of our indicator show a great efficiency in water use when 
compared with the industry average. 

LITERS OF WATER USED LITERS OF WATER USED 
PER LITER OF WINE PRODUCED

Used by Top Wine Group

Used, Industry average
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From 2017 to 2020, we have reduced our energy use per liter of wine produced by 16.3%, continuing on track with our objective of reducing our use of energy
resources.

KEY PERFORMANCE INDICATORS 
Energy

TO PRODUCE 1 LITER OF WINE

TOP WINE GROUP INDUSTRY REQUIREMENTS

1.8 L 
water

0.19 KW 
energy

1.16 kg 
CO2/L 
wine 

3 water 1.6 KW 
energy

1.18 kg 
CO2/L 
wine 

Using a comparative perspective with the industry, Top Wine Group requires
40% less water, 88.1% fewer KW of energy, and emits 1.7% less CO2 than the
nationwide industry average for producing 1 liter of wine.

TOTAL KW CONSUMED

KW CONSUMED PER LITER OF 
WINE PRODUCED
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KEY PERFORMANCE INDICATORS 
Fuel

Top Wine Group has great respect for the environment, so the reduction of oil
consumption is one of our objectives, as well as optimizing its use and
continuing our reduction.

During 2020, we used 5,200 liters of oil, which is 73.6% less than the oil used
in 2018.

LITERS OF OIL CONSUMED, 
ANNUAL

LITERS OF OIL CONSUMER PER LITER 
OF WINE PRODUCED
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KEY PERFORMANCE INDICATORS 
Measuring our Carbon Footprint

A carbon footprint quantifies the amount of greenhouse gas emissions in terms of equivalent carbon dioxide emissions (CO2e), which are released into the
atmosphere due to our business’ activities.

These emissions are divided into three categories (SCOPES). 

Emissions of greenhouse gases that
result from our business activities,
through sources that are property of the
company, or controlled by the company.

Greenhouse gas emissions quantified by Viña Sutil during 2019
correspond to the equivalent of 564.98 tons of carbon dioxide.

Greenhouse gas emissions resulting
from the consumption of electricity,
heat, refrigeration, steam, and
compressed air generated by sources
that are not the property of the
company nor are they controlled by
the company being evaluated.

Other greenhouse gas emissions
generated by sources that are not the
property of the company nor
controlled by the company.

RESULTS
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KEY PERFORMANCE INDICATORS 
Measuring our Carbon Footprint

Electricity acquisition: 
37%

564.98 tons 

of CO2e

Mobile 
sources: 12%

Transportation of 
cargo: 18%

Fixed sources: 
5%

Movement of 
personnel: 17%

Treatment and/or disposal of 
waste: 6%

Acquired goods 
and services: 5%

The category of “electricity acquisition” represented the greatest source of
greenhouse gas emissions as part of our carbon footprint, representing 37% of
the total. This category is directly related to the consumption of electricity from
the national grid.

99,74 

209,96 

255,28 

Scope 2: Greenhouse gas
emissions that result from
the acquisition of energy
from external sources.

Scope 1: Emissions
of greenhouse gases
that result from our
business activities,
through sources
that are property of
the company, or
controlled by the
company.

Tons of CO2e

Scope 3: Indirect
greenhouse gas emissions
throughout the value chain
of the organization,
according to sources
evaluated and the
established limits.

Results – According to Scope Results
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KEY PERFORMANCE INDICATORS 
Waste and Refuse

Viña Sutil is committed to the environment, which is why the control of waste
and refuse is so important, allowing us to reduce our environmental impact,
reusing and recycling materials that are fundamental for reducing pressure
on ecosystems and other sources of materials. In parallel, we are reducing our

energy and water use during the necessary steps of extraction and processing,
as well as our needs for space to place the waste produced. We are lowering
our environmental impact through the reduction and management of our
waste generated while analyzing the organic and inorganic materials used in
the processes.

0,0057

0,0038

0,0066
0,0058

2017 2018 2019 2020

KG of household waste per 
liter of wine produced

0,00031 0,00034

0,00104

0,00041

2017 2018 2019 2020

KG of cardboard per liter of 
wine produced

0,00026 0,00028

0,00057

0,00027

2017 2018 2019 2020

KG of plastic per liter of wine 
produced

0,00168

0,00112 0,00120
0,00085

2017 2018 2019 2020

KG of glass per liter of wine 
produced

0,33
0,24

0,15 0,16

2017 2018 2019 2020

KG of pomace and stems per 
liter of wine produced

920 KILOS
PAPER AND 

CARDBOARD

600 KILOS
PLASTIC

12,950 KILOS
HOUSEHOLD 

WASTE

1,890 KILOS
GLASS

356,639 KILOS
SKINS AND 

STEMS

372,999  
KG OF WASTE PRODUCED IN 2020
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KEY PERFORMANCE INDICATORS 
Waste and Refuse

BOTTLES:
All of our glass bottles are made with 40% recycled glass, which is collected
by the bottle maker, who uses recycled glass as their primary material for
making bottles, which is an important contribution to caring for the
environment, as it reduces waste that would go to landfills and reduces the
use of raw materials while also reducing the energy demands versus the
elaboration of new bottles.
In our bottling, we use 60% lightweight bottles and 40% heavier bottles, or
eco 1.

The advantage of using lighter bottles, or eco 2, is that they are more
sustainable, using less glass in their making, and by using less glass, their
energy use is reduced for melting the glass (less gas, less electric energy, fewer
emissions), while also giving the raw material a second life.

CARDBOARD:
Since 2017, Top Wine Group’s Waste Management Plan has had as our
objective the division of waste according to type, with the aim of reusing,
reducing, and recycling according to material. To facilitate this, we began
working with POCA Reciclaje Comercialización de Plásticos y Otros. This
company annually removes 900 kilograms, which is 100% of our total
cardboard waste, which has been certified since 2021.

Part of TWG’s waste plan includes minimizing our impact by using materials
with a smaller footprint, which is why 11.5 tons (50% of the paper waste) is
recycled paper.

The Quality certifications that guarantee the origin of our bottles and boxes
are BRC Packaging Materials for Cartones San Fernando and FSSC 22.000
Food Safety Norms for Cristalerías Toro. These certifications are awards to the
suppliers (glass and cardboard companies) and help us guarantee the origin
is known and the impact is less, versus supplies whose origin cannot be
traced.RECYCLED 

BOTTLE
ECO II

RECYCLED 
BOTTLE
ECO I




